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Message from the Director-General
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(Uhgdngns wrdiuas)

o5uansunisAINYiu

The Department of Internal Trade (DIT) remains
steadfast in its mission to maintain price stability for
goods and services, alleviate the cost of living for
the public, and foster fairness within the domestic
trading system. At the same time, the DIT continues
to strengthen community-based economies while
advancing the modernization of operational
frameworks and relevant laws to align with today’s
evolving context. Emphasis is also placed on public
education regarding the principles of smart
consumption and responsible spending, as well as
the elevation of metrological practices to international
standards. These efforts are aimed at enhancing
the fluidity and fairness of domestic trade and
supporting the overall growth of the national
economy in a robust, stable, and sustainable
manner-amidst an increasingly volatile and uncertain

global economic and trade environment.

e

(Mr. Wiﬁqukorn Maneenetr)

Director-General
of the Department of Internal Trade
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Executive of the Department of Internal Trade
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Director-General

ugnste Tuude
Mr. Goranij Nonejuie

sovosud

Deputy Director-General

2. UY9AU ASAUNSY
Mr. Udom Srisomsong

sovosud

Deputy Director-General

4. UWAYId ASUCU

Miss Yanee Srimanee

sovosud

Deputy Director-General
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Miss Hathairat Theepprachai
@8IUDUNISNOVIASUUSIAN
na:USuIruau

Director of Price and
Quantity Administration Division

. UWA1IUNSSan NAUWINS
Miss. Chantida Kalampakorn

@ouduNISNOVAVIASUIIA:
USHISS:UUOAIQ

Director of Market System Promotion

and Administration Division

r

2. UIYNNISU1 NoVUs:IASY

Mr. Krichthana tongprasert

@EUDYNISNOVAVIASY
MSANAUAINUAS 1

Director of Agricultural
Trade Promotion Division 1

. UgdauY Saudn

Mr. Somchai Rattanasupa

&35’1U3€Jﬂ18ﬂ0\]ﬂ€)\]083’\75€)U
la:ufjuams

Director of Inspection and
Operation Division
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3. UJADWIAS wssAwIUY
Miss Phasiri Puckphanich

@EUDYNISNOVAVIASY
MSAAUAINUAS 2 llA:
UpUanthAgizoozny
lAWAUAVIASUIAWCUUN
s:uumsATTuUs:INe

Director of Agricultural Trade
Promotion Division 2, and
also performs duties as
Senior Expert on Promotion
and Development of Domestic
Trade System
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Mr. Theppinyo Kotnon

gSuouNSNOVHIANQ

Director of Weights and
Measures Division

. Uulguoiduns daseosvuuas
Mr. Navamin Chatarayamontri

@SUDYNISNOVNNHIIY

Director of Legal Affair Division

2. UNWADUNIFUAARA UAANIUIAY

Mrs. Manatsalil Mallikamalaya

1Ia¥UNISNSY

Director of the Office of Secretary

. UgUsSaryr usinza

Mr. Prachya Narapishart

@SIUDYNISNOIUSHISUIASNISAQA
AsovIWIA:URUAKINRGBUdNNYIaW:
AULIASMISNINNISAN

Director of the Division of Administration
of Cost-living Reduction Measures, and
also performs duties as Senior Expert on
Trade Measures

3. uA9U ASDIY
Miss Yanee Srimeechai

@audyNIsNoVYNsAASIA:
([ANATT

Director of Strategy and
Plan Division Trade System
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. Uwd1Uswag Fuduad 2. uwiliryduns Scuulasnw

Miss Prangchai Chuenyindee Mrs. Penchan Vattanatraipop
Cl:J:Oo']UDUﬂ’\Sﬂ@\]U§H'13\]'\Uﬂ9\]n‘USDU doudUNISNAUASIYaoUN iU
IWoIdYINADINBOSNS Director of Internal Audit Section

Director of the Division of Administration
of Mutual Funds for Assisting Farmers

r

. UWAPUSYINAAS Sauwus 5. uwAIbyws Unidu
M:iss Preeyaphas Rattanaphan Miss Penporn Pugkhem
@euouMsnNovdIAS1HNISaANQ @goudunMsnovUs:naulusIia:
AuAinuas Aoansovrins
Director of Agricultural Marketing Director of Public Relations and
Analysis Division Corporate Communication Division
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3. uwAadIaSaU ASISovdunn
Miss Jitirat Siriruengchaiphak
@EUOUMSNAUTAUUNS:UUUSHSIIA:
JPUARUINNQIFuoryauNIsusSKis
nSwyINsunna

Director of Administrative Development
Section, and also performs duties as
Senior Expert on Human Resource
Management



1. UNYAS1IS QA1Y1I5u: 2. UWANUNWYA UUAAUIVFA

Mr. Srawuth Chayawiriya Mrs.Pattaraporn  Surasit
JIFYIANNYIAWNAUASIVADUIIA: QYNNI UNNHUNSNSWNCTZE
S:uUMSaSIvAdY Senior Expert on Trade Law

Senior Expert on Inspection and

Operation

3. uwAnsInsni ASANS
Mrs.Pattaraporn  Surasit

QRYINNYIAWEAUIIMSHIANIQ
Senior Expert on Weights and Measures
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Vision and Missions of the Department of Internal Trade (DIT)

Vision

FuindounisATuUs:INATRTAIBUNZY 1DusSSU
Acginalulaga:udanssu

Drives domestic economy with technology
and innovation towards strong and fair growth

WUsnN9 Mission

AUATUUATWRULNEATNT FONLULNEATNS n"
gusznaunis WaiAnaniwlunisutiedu Wi
nalnnsdaasNaaIAgLULLEAS ] uazATuaYY
°lﬁﬁmsﬂ’ﬁuu'1mﬁﬂmu§'ashwi'ﬂLﬁm

Develops and promotes competitiveness of
farmers, farmer institutes and entrepreneurs;
enhance their access to market promotion
mechanisms, and supports their continuous

knowledge development

1 ﬁ’mmmiﬁ'\auﬁﬂLLazu?imsmmLﬂiﬂﬁﬁqgﬂumn
TRNANANIWUALATLAYUNITAT YRR NN LA
A519ANNENUIS AN UH ST nauMsTaTw

Develops potentialities of trade in goods and
services of grassroots economy; and promotes
value creation and enhances capabilities of

community entrepreneurs
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AuasIAN USnaRuAtuazusmsiaglussau
PURNIEAN LATHANNLTUETTN dRaAARRINL

ADNUNITUNIINITAN

Ensures fair and appropriate price and sufficient
quantity of goods in accordance with trade

situation

4}

= v o VY e =l v (3
@snaF1asAnNNT il UsTaafianaduuds
Tunisinneansdseladirainuiainazilseantu
1ASUNNTUSTININTELANASRITNDLNILUNIZAN

Enhances consumers knowledge to strengthen

their capabilities to protect their rights; and

alleviates living expenses burden

6]

3

i

il

ﬁ'ﬁummmﬁg'\umiﬁ’qmﬁm'lwﬂ LARZULNEUDLILAUR
nsaua wagisAnNiiusssaluszuunisan

Develops the Thailand’s weights and measures
standards and increases surveillance coverage to
ensure fairness in trade system

)

5}

U3115aANIsAIANSRENNUSERNE N

UUNANNITLIUITNANTUNULNDING LASWRIWN
P o ' [ o a

TudanudnutuuazaannfaInuMsilasuuilas

Manages the organization efficiently based on
good governance, while developing flexibility and
responsiveness to change

1
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Goals and Core Values

IUNUs:duA Goals

! \neAsns dontiunensng wazdlsznaunis
n fmimwmmmmLngmhmsﬁﬁﬁuﬁﬁanmtﬁ'uﬁyu
uazlasuanuiiluassnaInnIganUNENaNAR
ﬁv’a"l.uﬁ']us'lmLLaziJ‘%mzﬂﬁﬁmsﬁ’ﬁummﬁm’m?’:
aghemaLiing

Farmers, agricultural institutions and
entrepreneurs gain expanded market access and
increased trade value for agricultural products,
while enjoying fair prices and volume in the sale

of their goods.

JusznaumsuaziganunaguIuasulAne AN E-'
Tunisutiedy waslyaAIMsARUAILALLETNNS
FULULN N
Entrepreneurs and community enterprises have
better competitive potential and higher trade

value of community goods and services.

- _ T R
n fuAmuazusn1snanilusanisAsasin
28952 TUNTIA AWMU L RAAARDIN LAWY
wazguslnalasuanuiilusssuausiaiuas
U URUAT LRZULLLNANTEATATRITN

Prices of essential goods and services for public
livelihood are consistent with their actual costs,
and consumers are treated fairly in terms of price
and quantity of goods, and receive appropriate

cost-of-living relief.

r

s19vuUs:9U 2567 nsunisAingiu
ANNUAL REPORT 2024 Department of Internal Trade




ms%’amﬁm"lvmLﬂu"lﬂmummgﬁumna LAY n1
lusssunuinunsns dusznaums wazgusing

Thailand’s weighs and measures practices meet
international standards and are fair to farmers,

entrepreneurs and consumers.

E-' nsumsAmely tuniaeau
AlTnanssaurge uade
LAZANITLSWISAANISIALER
WANAMETTHN 2586550 ANMNLSIla uas
NNTRNAIUTIN LATTLULIATDINLUAY
wialulagansaumAgiuayunisHimnau
Ipadreilssansnnuazsiunslaande

DT

nsunmsAaNgiu

Department of Internal Trade

- o, © G 2 i The Department of Internal Trade (DIT)
- becomes a high-performing, modern state
- agency with management based on
¥4 23 II" principles of integrity, ethics,

transparency, and participation, and has a
network system and information
technology that can efficiently and
securely support operations.

ANUYU Core Values

>

—~,

i0usssw TUsvla Taleusms AvuLvwadunns

. *
anfIlioddUsIU R
Fairness, Transparency, Service-mindedness,
Result-Oriented Work Approach,
Dedication to the Public Interest
s1ovuUs:91U 2567 nsunisANgiu 17 1
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Strategic Framework of the DIT

Snuianysniwia:wauls:uunIsAauUAINYasikidUs:ansniw

Maintaining Stability and Enhancing the Efficiency of Agricultural Trade System

NAgYNs:

1)

WAns=EnBnnnsL3msaanIT nsmann Las
TZULNNTANGAUALNEAT
ATLAYUNNTIAYINNIRTIIUNNNTAT LATRUATH
TEnstameRuAnERIfiiannsgu
avduayunemsnsuastsznaumslumsldlsylom
AnszUUNsAaNelug

gNS:AUNISANIASYFNIFIUSIN

Advancing Local Economy Trade

1)

Strategic Directions:

Improve the efficiency of management, marketing,
and trade system for agricultural products
Support the development of trade standards and
promote standardized agricultural product trade
practices

Encourage farmers and entrepreneurs to adopt

and capitalize on modern trade systems

NAYNs:

1)

2)

r

ﬁmmﬁﬂﬂmwLL@zLﬁmmumrﬁmmﬁﬁﬁumymm
LL@wgﬂisﬂfaumﬂﬁﬂﬁi’]ﬁuﬂ’mﬂﬁwu,ﬂm

c&'qm?mmmg‘ﬁﬂgmﬂﬂﬁqaﬂ’m%ﬂmmﬁﬁ
WS UNTENNNNTNI LA AUAUATINT LN

a Vv

AU lusT AU BINU waLANIA
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Strategic Directions:

1)

Strengthen the capabilities and expand the
knowledge base of farmers and entrepreneurs to
keep pace with change

Promote local economy through market connectivity
and the development of distribution and sales

channels at local and regional levels
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Fostering Fair Trade, Facilitating Commerce, and Protecting Consumer Rights

nayns:

1)

) ar v [~ v YV o
mnuguakazaieauilusssanieanisA iy
v A v | '
Aunaadadluviasliginiu
asasunsdsznaugsnaniaaailusssy uay
HANFURATOUADAIANLATHLTLNA

a v Yo YV a ] a v
iaInaFeanNI iU lnALazduLaT NN TAT
LAgaINRUTINAWEUNTBIARNNElUNNTRYINS
selemivadmuied
NAULAZANIZALNIINNL ATISADL WAZNITLSINT
ANMTFesTaFuuINNgUNIe g suilauuay
NIATNIINNINUA WNBaF19A N T usssa LA
Ugzangu
anuayunsamaudluanunsainay
WBUTIINNINNTEANATBITWLIAN UL 8T

DT

nsumsAmelu

Department of nterna Trade:

Strategic Directions:

1)

ol
1 My

Supervise and ensure fairness in trade across all
stakeholders in the supply chain

Promote fair and socially responsible business
practices that respect consumer rights

Educate consumers, build consumer networks and
disseminate knowledge to enable consumers to
protect their own rights

Strengthen the mechanisms for monitoring,
regulatory oversight and complaint management
in accordance with relevant laws, rules and
regulations, as well as any mandatory measures
to ensure fairness for the public

Support the sale of essential goods during critical

situations to help alleviate the cost-of-living burden

ANNUAL REPORT 2024 Department of Internal Trade
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Upgrading Thailand’s Measurement Standards

NAYNs:

1)

WAUITZLUNITNN ﬁummmu%maﬁmlﬁﬁm
mmLﬂuﬁﬁuLLazﬁqﬁqnnﬁuﬁmmﬂizmmfaimﬁ
Yszansnn
AUATNNNTINEIUTINUBINALTZINTU WA NRILN
Lﬁ?mhﬂmiﬂ"’ﬁuql,l,@ﬁmﬂfqmqﬁm
mmw@ulfummwﬁqmﬁmlﬁm@umgmmm@mm{w’fm
AUanIUNNTOL

WAUINIRTFIUITANTN LaZLANTARIINENNNTD
Iumﬂmiqiummmmmmzﬁﬂim@u’qiﬁﬁq NI

Strategic Directions:

1)

Develop an efficient regulatory weights and
measures system to ensure fairness and nationwide
coverage

Encourage public participation and develop
networks for regulatory oversight of weights and
measures

Expand the scope of weights and measures
services to align with emerging needs and
circumstances

Develop professional standards and increase
competitiveness among practitioners and

entrepreneurs in the weights and measures sector

wauu1s:UUUSHIsYanisiiazinAlulagigovovAns

Improving Organizational Management and Technology

NAYNS:

1)

r

WALNIZLULTN TN T IR U s @nannwmaman
§77010118 (Good Governance)
drutlpaussimuiszuumalulagansaunalis
AoNTTIUASE favunindasunlasuazsasiy
LATHFNAAANA

Wnlsaunlanguane ﬂgamﬁﬂuﬁﬁm%@ﬂﬁmm%
ALANNWLATHENA GIAN uwazwAllaifi aauw s
Tagsatiunisdunalulagnnld aaniunay
ANUILANNEZAIN waTaT AN TIEITNNNaMIM
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Strategic Directions:

1)

Improve the administrative system in line with the
principles of good governance.

improve and develop the information technology
system to be responsive to change and compatible
with the digital economy.

Revise laws, rules and regulations to reflect
evolving economic, social, and technological
environments, with a focus on leveraging
technology to eliminate redundant steps, streamline

services, and promote fairness in commerce.
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Duty and Responsibilities of the DIT

nsunTgANNelU AN19RANEINLNNTLRTNET The Department of Internal Trade (DIT) has

Usz@ansninnisannielulszina lngninunea a9gsu missions related to enhancing the efficiency of domestic
u

wazwenuni s aluilszing lvaaulid e af trade. by regulating, promoting, and improving domestic

UsgAnsnnuaziiamansiiusssd wazhuTnAlasTy trade system to ensure efficiency, fairness and
u

Ao o ¢ a v o ° o & protection of consumer interests. The DIT’s duties and
nsfnnElselagn InaRutinuazanua At

ALEUNNTANNNYUNIINEIETIAAUALAE
UTN3 nousngdnsasnizauAxlnAinmg
NYUNIIIA8NITANENT NYUNIBINFAE
NIRRT A NONNIEINAIEARIAUAT
Trlauaziiaafiu uasngmansauiiiaades
AnvnuazlszaruunulfiRsInIsIe9ansy
Tiduldmandaunsuazunurljifsanis
PEINTINI TINTAUIITA FRan waztlazifing
nan17U TR URINLN UL IR TN17289
nex warsfunisieofuanuadiuay
dszanans WauszuL uaglitinisdeys
gsauAnNITANNNel Ul Tz INA

AATTUY ALATN WATWALINITAT NNTAANA
uazpananelulssmAliRUsz@nsnn uas
\nnANLTusTIN
ApszifiauuaraaS NIz UUNIANALA e
TNENTEAUINANGUAILNERAT
ARTTULTIABATLTIEUALAAAIN
dusrsn soavisdaaduuazimunguilng
WRunumlunsAinsdssleniaeanues
APITLLLATRANUINNITIRITA LT N e
Fnszidauifisnfiunis fuasnnInann sauma
MU A99A8L LazAILANNNTUTENaLEINA
WRUINgUaNeg Ny wazseidey PPN
sudunisiedaadinsaliusssx
ﬂﬁﬁﬁmiﬁﬂmmwﬁ'ﬂgmmﬂﬁmuﬂﬁlﬂu
wini Lmzéﬂmwmmuu‘?@Mﬁmﬁ§§mum‘§
NTBAMETTNURTND VNS

responsibilities include:

1 Administer laws on the price of goods and
services, commodity control, rice trading,
weights and measures, warehouses, silos
and cold storage, along with other relevant
legislation

2 Prepare and coordinate the DIT’s operational
plans in alignment with the Ministry’s policy
framework and action plans, as well as
monitor, evaluate, and accelerate their
implementation. This includes managing
statistics, system development, and domestic
trade information services

3 Regulate, promote, and develop domestic
trade and market to ensure efficiency and
fairness

4 Regulate and promote trade systems to
maintain agricultural price level

5 Regulate price and quantity of goods to ensue
fairness; and promote and develop the role
of consumers in order to protect their own
interest

6 Regulate and develop the commercial
application of weights and measures

7 Regulate trade and marketing systems,
including the supervision, inspection, and
control of entrepreneurs

8 Develop laws, rules and regulations, and
implements them to promote fair trade
practices

9 Carry out any other operations as prescribed
by law, or as assigned by the Minister or the
Council of Ministers

1
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Organization Chart of the DIT

osua
Director-General

sovosud
Deputy Director-General

NAVWCUUNS:UUUSHIS navassvdeumeiu

Management System Development Group Internal Audit Section Group

dAlniaznunisnsy \ novAVIASUNISMAUAINUAS 1 \\
\ Office of Secretary \  Agricultural Trade Promotion Division 1

nNovNHUIY \\ adavda
|\ Weights and Measures Division

r

s19vuUs:9U 2567 nsunisAingiu
ANNUAL REPORT 2024 Department of Internal Trade




-'.‘"
nsunisAINMglu

Department of Internal Trade

nevAvIASUNMISAMAUAMINUAS 2 \ novAvIASUIIA:USHISS:UUaaQa \
\  Agricultural Trade Promotion Division 2 \ Market Promotion and Administration Division

novias:uusIAMIia:USUITURUAT N\

Department of Price and

\ Inspection and Operation Division \ Quantity System Division

' HUDEIUMIUNDNSENSIV

Agencies under the Ministerial Regulations

Division
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Workforce Structure in the DIT (As of september 30, 2024)

NSOUSASINIAY SOUNVAU 926 Sas1

The DIT's total workforce consists of 926 personnel.

Js:nnaasinav Q7uUdU (Sasn) dadou (Sova:)

Category Headcount Proportion (%)
41979119 / Civil Servant 533 54.06
WUNIUTITNNT / Government Employee 37 3.75
@uﬂgﬁ\iﬂizﬁﬁ / Permanent Employee 48 4.87
ananamuN / Contracted Employee 368 37.32

SasIMAv Smunawds:innia:z:s:Auaniinuyg

Workforce Breakdown by Position Category and Level

Js:nn / s:qu 1UdU (Sas1) dadou (3oua:)
Position Category / Level Headcount Proportion (%)
UNLIN764 / Executive Position (Higher Level) 1 0.19
TUNUTMIAU / Executive Position (Primary Level) S 0.56
é’]u@ﬁﬂﬁi@d / Managerial Position (Higher Level) 8 1.50
BNUILNTAU / Managerial Position (Primary Level) 1 0.19
Fmadasy /
10 1.88
Knowledge Worker Position, Expert Level
ATINNTTIUITYNITN LA / 104 19.51
Knowledge Worker Position, Senior Professional Level
A3 iRng / Truneynng / 259 48.59
Knowledge Worker Position, Practitioner /
Professional Levels
VTIQDL‘]J@W';‘I@ / General Position, Senior Level 23 4.32
vialihlfrifewdugenu / 124 23.26

General Position, Operational/Experienced Levels
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Annual Expenditure Budget for Fiscal Year 2024 (as of september 30, 2024)

YUUS:UNEURTASU 0w w.s.U. YuUs:rus19919Us:910vuUS:UNd W.A. 2567
FMUNAWUSIINNYUSI99Y

Budget Appropriation According to the Annual Expenditure Budget Act B.E. 2567 (2024)
(Breakdown by Expenditure Category)

JUS1991Y 97Udu (Auun) Aadou (Sovua)

Expenditure Budget Amount (in THB Million) Proportion (%)
ULAAaINT / Personnel Expenses 211.7027 23.32
JuANHUNU / Operating Expenses 325.7438 35.88
JUAIU / Capital Expenditures 133.5715 14.72
JURURANYY / Subsidies 2.2663 0.25
QUiﬁﬁﬁﬂﬂﬁﬁé/CﬁherExpendmﬂes 234.4735 25.83

JuynAINS
Personnel Expenses

VAR VY

yuaIaueau

Operating Expenses

325.7438

Juavnu

133.5715

Capital Expenditures

JURNU9aHuu
Subsidies 2'2663
YUs199193U
Other Expenditures 2 34°4735 Auuin
| | | | | J in THB Million
0 50 100 150 200 250 300 350
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Comparative Budget Appropriation According to the Annual Expenditure Budget
Act B.E. 2566 (2023) vs B.E. 2567 (2024)

WJagundav (A&1uunn)

. U 2566 (A1uunn) | U 2567 (A1uunn) Change (in THB Million)
JUSI91Y
: Year 2023 Year 2024 —

Expenditure Budget X . X o 10V (AQ) .

(in THB Million) (in THB Million) soyAa:
Increase
Percentage
(Decrease)

U1AaINT / Personnel Expenses 206.3905 211.7027 5.3122 +2.57
JUANILAN / Operating Expenses 301.9771 325.7438 23.7667 +7.87
U U / Capital Expenditures 129.0843 133.5715 4.4872 +3.48
mﬁua‘mm}u / Subsidies 2.2860 2.2663 0.163 +0.86
\‘i‘j_l‘mmlmalu / Other Expenditures 258.0564 234.4735 (23.5829) -9.14
FAUNIAU / Total 897.7943 907.7578 9.9635 +1.11

JUUAAINS 206.3905
Personnel Expenses 211.7027

udduvu 301.9771
Operating Expenses 325.7438

JuAauNu 129.0843
Capital Expenditures 133.5715

JURU9aHUU
Subsidies

WUS1991w3U 258.0564

Other Expenditures 234.4735 Auun
I l | in THB Million
0 50 100 150 200 250 300 350
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Actual Budget Disbursement for the Fiscal Year 2024 (Breakdown by Expenditure Category)

KU2® : &IUUIN / (Unit: THB Million)

Capital Expenditures

yuavnu

JUNlU9aKuu
Subsidies

(72}
c
cC
(o8
«
=)
2
2

Personnel Expenses
yuauuvu
Operating Expenses
JUS19M9DU
Other Expenditures

sudszanouinlasy / 225.8404  331.5655  133.3887 2.4449 221.6512  914.7907
Appropriated Budget
wanaiinans / 225.7066  322.8941 129.9114 2.4449 219.1871 900.1439
Actual Disbursement
Fasaziiinans / 99.94 97.38 97.39 100.00 98.93 98.39
Disbursement Rate (%)
*Maneus Teudszanm w.a. 2567 liFudnassiiaLAn ﬁﬂﬂmiqﬂmnimﬂ%’g 7.0329 A1ULMN
JuyAAINS 225.8404
225.7066
Personnel Expenses
o — 331.5655
yualiuuvu
322.8941
Operating Expenses
wuavnu 133.3887
Capital Expenditures 1299114
JURNU9QHUU
Subsidies
o 221.5512
JUS199YDUuU
219.1871 +
Other Expenditures ajuuin
| | | | | ] in THB Million

50 100 150 200 250 300 350

B 3o9a:0n99

Disbursement Rate (%)

B wanisiOnee

Actual Disbursement

vuds:nruilasu
Appropriated Budget
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Performance Highlights

r ganisdituvundAny
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Key Accomplishments in Fiscal Year 2024

I wanisUs:duaiuuiasnis
JSudsuds:ansniwiunisupuasiznis

Results of Performance Evaluation Based on Public Sector Efficiency Improvement
Measures

r wan1sUpUamuws:s13UnynJadoyad1dals
JOUSIINIS W.A. 2540

Report on the DIT's Compliance with the Official Information Act,
B.E. 2540 (1997)
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Key Accomplishments in Fiscal Year 2024

Tuthudszan w.A. 2567 nsun1sannialu
Iamiuaumunsfaussulainaddtyueisung
ﬁy’qma‘@LL@mﬁmmwmmummammm%uﬁﬁmwm
mm%”]\ﬂ.@mmLLﬂzLﬁ'meLﬁﬁuLmiﬂgﬁ@gmmﬂ
souaaanNsEArldansuazaern @ el iU
sz iegua susiuuasiaunnsélulsing
Tinntiuldesnafidsz@nsnn uaziiananailusss
Tnefinamssiunuiidfny sl

a

In fiscal year 2024, the Department of Internal
Trade (DIT) fulfilled its responsibilities and supported
the government’s core policies by maintaining price
and market stability for agricultural products,
creating opportunities and increasing income for
local economy, and easing the cost-of-living burden
while fostering public confidence. These efforts were
made to promote, support, and develop domestic
trade to ensure efficiency and fairness. The DIT’s

key achievements include:

QIAIATIYSNIWSIAMANISAAIORUAINGAS
Ensuring Price and Market Stability for Agricultural Products

1) aAtdunisdseiuAMENsTNNIS

a v < v & O o v P 00 &

F1ERUAT 119910 AUAIUZUAY D1 INALRENER T

ANt LATRUANEATAU ] WNBNUUANT L

WS WHNUINULAZNIATANTLIUNTAANTALAN

IWASNBILATETAINTIAN FANNILANITTQ8LUAD
LNRATNTWASADNTTWLNEATNT A9
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1) Convening commodity-specific
committee meetings The DIT arranged meetings
of committee for various commodities - including
rice, cassava, maize for animal feed, oil palm, and
other agricultural goods - to establish policy
frameworks, work plans, and management
measures to maintain price stability and support
farmers and agricultural institutions. Key highlights

are as follows:



v
1.1) 419
ANIENTTNNTULLLNEUAZLTUNTAANTINUITN R
(W) LNDRARINADNUNTDENLAN 979l T9Nm

ArtHunisUse gy

AMMUANIATNITNEILET BTNINIIANEN9LLAen
TnnInan 2566/67 AUl 4 WAsNNT LieNEN
latgrn s Al ERnslugTiHaRARNNAS
Aazaangran fail

a 4
(1) TAsensRuldadzananis
[% a a o a = v

angdtdaanull aduayududaliinemnns
wazannduinEasnslununlgndionalszine
= 1% = @ [ o
ietzaatnaaentiludeans dhvune 3 A s
TasnunuAtiLaanNdnTINlATINITY LAZIRU
AUTBRABM A9 NoLLABNMENNZA ALaY 12,000 LW
d19LlAaanNnaNNZAUaNNLN Auar 10,500 LN
119tdaendyusnll Auar 10,000 uw
d19ulaentan Auay 9,000 L d1ataanutien
AUAT 10,000 LW Wi BNTIaTLAYWANNALLAE
SnEnANIWLLINERATNS 1,500 LAASFAU N90N
INHATNTENFINTUAVNTOL AUNTOEY 1,000 LW
LNEFITNTTU 500 LN

1.1) Rice The DIT organized
meetings of the National Rice Policy and Management
Committee (NRPMC) to monitor global and domestic
rice market trends and to formulate four key
measures to stabilize prices of paddy (or unmilled)
rice for the 2023/24 production year, aiming to
maintain price stability for farmers during the harvest

season. These measures consist of:

(1) Credit program to extend
the sales period of in-season paddy rice
The government supported credit facilities for
farmers and agricultural institutions across rice-
growing regions nationwide, enabling them to store
paddy rice in their barns. The target for this program
was 3 million tons, with specific loan amounts per
ton for eligible paddy rice as follows: THB 12,000
/ ton for jasmine paddy, THB 10,500/ton for out-
of-zone jasmine paddy, THB 10,000/ton for Pathum
Thani paddy, THB 9,000/ton for white paddy, and
THB 10,000/ton for glutinous paddy. An additional
THB 1,500/ton was provided for storage and quality
maintenance. If farmers participated through

cooperatives, a cooperative would receive THB
1,000 and a farmer THB 500 per ton.
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aTUaURL OURENTAUNEATNT (@VNTEIMSINEmT
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Tunsmussiugednanldendieiuliulsgluay
aFayaAniia Whvaneg 1 dusiu laaigoame
panidieliludnsFanas 3.5 fetl anriiunsnins
fumsyluansniessy 1 fall

@) TAsesnsdmdamantis

gisznaunisardnalunisinuasan aluayu
& ¥ a v Y v ava a

pandialiunlssduazilsznaunisindnanfeutu
AMNFUIANTNIITINTBIUIANTVDNTT LNBLAY
ANNARAIIANNNTDFUT TN AeNLasIALAREN 1Y
Whvisng 4 ausu Inefgaamaaenidailugns
Feuay 4 Aol W nN1Y 4 AU

4 TasamsatiuayumLisns
AANMTURTWAINANMWHARRALNEATNS ALY
Rudoginaaliinemsns 15az 1,000 1 1A
paFouay 20 13 ieusnimAnaReniauLay
auasuliinumsnsfisalsifiaanasanisiedon
anArldanslunamnzlgndng soaafiueadla
lumsimuntlsg@nanm uazAnmnaeanisHandng
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(2) Credit program for rice

aggregation and value addition by agricultural
institutions The government provided loans to
agricultural institutions (agricultural cooperatives,
farmer groups, community enterprises, and
community rice centers) to purchase and stockpile
paddy rice for processing and value addition. The
target was 1 million tons, with the government
subsidizing interest at a rate of 3.5% per annum,

while institutions bore 1% per annum.

(3) Interest subsidy program
for rice stockpiling Support was provided to rice
mills and traders borrowing from commercial or
state-owned banks to purchase and stockpile
paddy. The target was 4 million tons, with the
government subsidizing interest at a rate of 4% per

annum.

(4) Management and quality
improvement support program for farmers
Financial assistance to farmers was provided at
THB 1,000 per rai, with a maximum of 20 rai per
household. This aimed to alleviate hardships, ensure
sufficient income for farmers’ livelihoods, reduce
rice cultivation costs, and motivate farmers to
improve efficiency and quality of rice production.



1.2) Audrznas atlunslsegy

ANIENTTNNNIUILLNEUAZLTMNTAANTHUAN LAY
(WLINE.) D RAANADTUNNI0INNINAALAZMNIARA
SUANEAT TIRITUANI AT INELATE SN
51pn T 2566/67 A1UA 5 NAINT i

(1) Tassnsaagananiie
lumsiiugfandudilewas aduayuaanis
windsznaunizaudu Teauils lssnuteniues
AganEuaInau A TSIV e suIAN T893
Wainamneaedianansoiugesudnlyuduay
wsgihivasianlaglsifaasassinananan ludne
Fauay 4 fell luane 6 AR

2 TAssmsanszAUANaNIN
msudsgudugilzuas atduayudunulingy
\nsmsnsiedanLAT asduud e vdsuinadn
w¥aniaTasausd wazqlnsoiduiuninduidu
ireaglailin 15,000 1w Whwang 650 1ATe
\adasaliinganuemansainnsaulsgiiniusn
HududuuazfisglfAntuannnisfinya e
NANAR

1.2) Cassava The DIT arranged
meetings of the Cassava Policy and Management
Committee (NPC) to monitor cassava production
and market conditions. This led to the implementation
of 5 measures, as outlined below, to stabilize prices
for the 2023/24 production year.

(1) Interest subsidy program
for cassava stocking Interest support was granted
to cassava drying yard operators, starch mills, and
ethanol plants borrowing from commercial or state-
owned banks to enhance their liquidity, enabling
them to purchase and process cassava for stocking
without needing to rush product disposal. The
interest subsidy was 4% per annum, with a target

volume of 6 million tons.

(2) Cassava processing
capacity enhancement project Financial support
was provided to farmer groups for purchasing small-
scale cassava chippers with engines and drying
equipment to dehydrate cassava chips, at a
maximum of THB 15,000 per set. The target was
650 sets, aiming enable farmer groups to process

fresh cassava into dried chips and increase their

income through value addition.
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(3) Credit program for
cassava stockpiling and value addition by
agricultural institutions Loans were extended to
agricultural institutions (i.e. agricultural cooperatives,
farmer groups and community enterprises) as
working capital to purchase and stockpile fresh or
chipped cassava from farmers. The target was
200,000 tons.

(4) Cassava cultivation
efficiency improvement program Credit was
provided to cassava growers as working capital to
improve productivity through appropriate
technologies and lower production costs. The target
was 3,000 farmers, with a loan limit of THB 230,000

per farmer.

(5) Cassava harvest
postponement program for 2023/24 Financial
support was given to cassava growers to delay the
harvesting of fresh cassava, thereby ensuring more
efficient crop management and providing them with
revolving funds for household expenses while
awaiting harvest. The support was THB 2,500 per
rai at the maximum, up to 20 rai per household.

The target was 65,100 households.

1.3) Maize (Feed Corn) The DIT
convened meetings of the Maize Policy and
Management Committee (MPMC) and introduced
two key measures to stabilize maize prices for the
2023/24 production year. These measures aimed
to support liquidity for agricultural institutions and
entrepreneurs in purchasing maize from farmers
without hastening the release of produce into the
market, thereby maintaining price stability during

peak harvest periods. These measures include:



(1) Tasamsaarananiie
lumsiAuasandralnaidesdnd aluayu
panibaungilsznaunisdndnalnednsdnd uay /
vizeldingAvlunisnanaivisdndidantuain

SUNANTNITENTATUIANTVDITT LANBLANENIN
AR TANNITDFUT DTN INALAENARIANNINEATNS

(7 1 a s v 1 |
TaeliRaafarsinananam luansasas 4 Aatl
Wusne 0.2 aNumAu

@ TAsesntsRuidaiiia
sausandialnaldnsd@niuazairayaniiiiy
Taaaniuinunsns aduayuduideun
ANNTUINEATNT NANINEATNIUAZAANNNATNTU
filszneugriadaaiudnnlnadednd wag / vide
angavlunienanetnisdnd W ldldiduEu
yumyudsilunissansoniudedialnaideednd
iWaswminede uayvseulsgliesinagaaiiia
s 0.1 a1usu

(1) Interest subsidy program
for maize stocking The government provided
interest subsidies to maize traders and/or feed
manufacturers who borrowed funds from commercial
or state-owned banks to enhance liquidity, enabling
them to purchase maize from farmers without
pressure to rapidly release inventory to the market.
The government subsidized interest at a rate of 4%
per annum, targeting 200,000 tons of maize.

(2) Credit program for maize
stockpiling and value addition by agricultural
institutions The government supported credit
extension to agricultural cooperatives, farmer
groups, and community enterprises involved in
maize businesses and/or using it as raw material
for feed production. The loans served as working
capital to support the purchase, resale, and/or
processing of maize to create added value.
The target was 100,000 tons.

T N

;;\1
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1.4) Oil Palm The DIT implemented
regulatory measures to oversee procurement
activities and ensure the balance of palm oil supply

as follows.

(1) Measures on oil palm
fresh fruit procurement practices A specific
prohibition was introduced as follows: “Oil palm fruit
collection center operators (collection yards) shall
not engage in any practices that cause oil palm
fruits to fall unnaturally from their bunch, including
but not limited to the use of grates, conveyer chutes
with mesh for handling palm bunches, or any tools
or devices intended to separate detached fruits.”
Violations are subject to a maximum imprisonment
of 5 years, a fine not exceeding THB 100,000, or
both. The DIT also deployed special inspection
teams to monitor field conditions and rigorously
inspect procurement practices of palm oil extraction
factories and collection yards to ensure their
compliance with market mechanisms and relevant

laws.

(2) Palm oil supply balance
management The DIT required palm oil refinery
operators to submit daily reports detailing the
quantities and specifics of procurement, production,
sales, inventory levels, and storage locations. This
enabled more efficient supply management and
facilitated the formulation of corrective measures
for price and supply issues. Additionally, the DIT
closely monitored palm oil and palm fruit inventory
and sales to prevent hoarding and consumer
exploitation.
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1.5) Other Agricultural Products

(1) Fruits The DIT, in
collaboration with relevant stakeholders including
state agencies, the private sector and farmers,
formulated proactive fruit management measures
for 2024 ahead of the harvest season. These
measures were designed to accommodate all
aspects of incoming supply to the market, from
production and marketing to trade facilitation and
legal frameworks. The objective was to support
farmers and push fruit prices to higher levels through
Six strategic measures comprising twenty-two
operational plans, with a target volume of 900,000

tons.

(1.1) Production and
processing promotion Two key plans were
implemented as follows: expediting GAP (Good
Agricultural Practice) certification for 120,000
farming plots, and supporting the processing of
320,000 tons of fruit using advanced technologies
such as blast freezing, deep freezing, or hyper rapid

freezing.

(1.2) Domestic market
promotion Seven plans were implemented as
follows: (1) establishing forward contract farming
schemes for 100,000 tons of fruit; (2) distributing
produce from production areas to wider markets,
targeting 90,000 tons (with support for management
and distribution costs at the rate of THB 3 per
kilogram); (3) enhancing efficiency of fruit management
to meet international trade standards, targeting
150,000 tons (with support for purchasing, sorting,
and quality control at THB 4 per kilogram); (4)
organizing fruit consumption campaigns (expanding

market channels through KOLs on social media
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platforms and the “Fruit Festival 2024” event,
targeting 100,000 tons; (5) providing postal boxes
and supporting shipping costs for 3,000 tons of
fruit (800,000 boxes); (6) offering free-of-charge fruit
loading (20 kilograms) on four participating airlines-
AirAsia, Thai Smile, Nok Air, and Thai Lion Air-
covering 100 tons; and (7) improving liquidity in fruit
management through a loan program totaling THB
3.34 billion (interest subsidy of 3% per annum for

business operators to purchase fruit produce).

(1.3) International
market promotion Six operational plans were
implemented as follows: (1) organizing cross-border
trade fairs in 3 regions to promote Thai fruit exports
to neighboring countries; (2) arranging both onsite
and online business matching activities; (3)
supporting international trade promotion campaigns;
(4) encouraging participation in international trade
fairs; (5) promoting seasonal Thai fruit menus
through Thai SELECT restaurants worldwide
(particularly desserts made from Thai fruits); and (6)

dispatching agricultural trade missions overseas.

(1.4) Enhancing trade
efficiency Five operational plans were implemented
as follows: (1) establishing a task force to promote
Thai fruit exports; (2) leveraging Free Trade
Agreements (FTAs) to boost fruit exports, particularly
the quota-bound items; (3) intensifying public
relations campaigns for Thai fruits in Chinese and
other high-potential markets; (4) negotiating for
relaxed international trade measures (such as tariff
reductions and the elimination of trade barriers);
and (5) conducting marketing training programs

aimed at trade development and export of fruits.
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(1.5) Trade Facilitation
Three operational plans were launched as follows:
easing labor mobility restrictions; supporting sorting
and transportation; and deploying sales teams, at
both provincial and national levels, to facilitate
market linkage for fruit distribution.

(1.6) Legal Measures
Two operational plans were implemented as follows:
mandating purchasing stations to display buying
prices no later than 8:00 a.m. or upon opening and
requiring purchases to be made according to the
displayed prices; and enforcing strict preventive and
punitive measures against exploitative commercial

practices.

2) Root Crops (Garlic, Onion,
Shallot) The DIT undertook management measures
to prevent and address potential price volatility

during the peak harvest season as follows:

(2.1) Designation of garlic
and onion as controlled commodities The DIT
issued regulatory measures including: a control on
the movement of imported garlic in quantities of
400 kilograms or more, and imported onion of 4,000
kilograms or more, by land or sea, into and out of
designated provinces—requiring prior approval for
transport; and, for imported garlic, a mandate to
report storage quantities and storage locations, and
maintain inventory records. These measures are
intended to monitor quantities and distribution activities
while continuous stock inspections are conducted

to prevent hoarding and unauthorized imports.
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(2.2) Implementation of

the 2024 root crop market management program
The DIT supported management costs for
purchasing fresh garlic, onion, or shallot from
farmers and distributing them outside production
areas at a rate of THB 3 per kilogram. The DIT also
carried out public consumption promotion campaigns
by establishing sales points in accessible areas such
as community centers, wholesale and retail outlets,
local malls, Blue Flag stores, petrol stations, and
other locations, totaling 4,100 sales points. A total
of 31,319 tons of root crops were successfully
distributed outside the production zones.

(3) Fishery Products. The DIT
implemented price intervention measures to mitigate
falling prices and support aquaculture farmers as

follows:

(3.1) The 2024 seabass
distribution linkage program was launched to
address the plummeting price of seabass, which
resulted from a large backlog of unsold fish in
farmers’ ponds, compounded by imports from
Malaysia. The DIT supported production management
expenses for farmers at a rate of up to THB 30 per
kilogram, and marketing management expenses at
a rate of up to THB 10 per kilogram, to expedite
sales and linkage of distribution channels of seabass
products outside production areas. A total of

1,5639.70 tons of seabass were distributed.
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(3.2) The 2024 shrimp
consumption promotion program was implemented
to support farmers affected by falling shrimp prices.
The DIT subsidized management costs at a rate
not exceeding THB 22 per kilogram, which included
up to THB 20 per kilogram for production management
and up to THB 2 per kilogram for marketing
management. The program also featured shrimp
consumption promotion activities to expand market
channels, increase linkage of sales and distribution
channels outside production zones, and raise public
awareness to stimulate consumption.

2) Expansion of market channels and
sales linkage to create opportunities, increase
options, and enhance income for farmers through
the implementation of key projects as follows.

2.1) Project to enhance knowledge
and expand market channels for key agricultural
products. The DIT organized “paddy rice market
fair” in 21 major rice-producing provinces, namely:
(1) Nakhon Sawan, (2) Roi Et, (3) Phichit, (4) Phayao,
(5) Phetchabun, (6) Maha Sarakham, (7) Nakhon
Phanom, (8) Lamphun, (9) Nong Khai,
(10) Kanchanaburi, (11) Udon Thani, (12) Kalasin,
(13) Phitsanulok, (14) Mukdahan, (15) Tak,
(16) Prachin Buri, (17) Khon Kaen, (18) Si Sa Ket,
(19) Buri Ram, (20) Phetchaburi, and (21) Surin-
amounting to a total of 34 events. The objectives
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were to foster competition in the paddy rice market
mechanism, empower farmers with greater
bargaining power and options, and ensure fairness
in pricing, weighing, and quality inspection.
This year’s paddy rice market fair saw a total of
21,457 tons of paddy purchased, generating a total
value of THB 253.06 million. In addition, the DIT
conducted 22 marketing knowledge enhancement
activities across 15 provinces, aiming mainly at
stabilizing agricultural product prices. These activities
provided farmers and stakeholders with an
understanding of the criteria, conditions, and
operational methods applicable under the
government’s price stabilization programs for key
agricultural commodities such as rice, cassava,
maize for animal feed, and oil palm. On-site visits
were also made to monitor production and
procurement situations and gather feedback from
farmers and operators, while overseeing the
program’s progress to ensure achievement of its

goals.

2.2) Project for the development
and promotion of community-based agricultural
product distribution centers (Farm Outlets)
The objective of this initiative was to establish
centralized points for aggregating and distributing
agricultural products and processed goods from
local communities. It also aimed to promote quality
production among farmers, encouraging them to
create their own brands and packaging, while
increasing access to market channels. Currently,
there are 60 Farm Outlet locations across 36
provinces under the DIT’s promotion. For the fiscal
year 2024, the DIT carried out the following Farm
Outlet promotion and development activities.
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(1) Organized training
sessions to enhance knowledge in modern
marketing and value addition for community-
grown agricultural products The training included
topics such as “Selling Online with Compelling
Storytelling” and “Go Viral, Get Sales on TikTok,”
held on December 22, 2023, at IMPACT Muang
Thong Thani, Nonthaburi, with participation from 16
Farm Outlets across 13 provinces. Another session
titled “Creating Value-Added Community Products
and Online Marketing” covered techniques for using
Facebook, Line, TikTok, Al tools, and leveraging
soft power and creative thinking. This training was
held online on September 4 and 6 - 10, 2024, with
12 Farm Outlets from 10 provinces in attendance.

(2) Facilitated market linkage
and promoted sales of community-grown
agricultural products by inviting 16 Farm Outlets
to sell their produce and goods in “New Year Mega
Sale 2024 fair held from December 20-24, 2023,
at IMPACT Muang Thong Thani, Nonthaburi
Province. Well-known influencers were also invited
to promote Farm Outlets’ products both onsite and
through online platforms. Souvenirs from the Farm
Outlets, such as fabric bags and umbrellas, were
given away to attendees to enhance brand
awareness and broaden public recognition of the
Farm Outlets. Furthermore, in collaboration with the
Department of Foreign Trade, the DIT led Farm
Qutlet operators to participate in the “Border Trade
Expo 2024” held at the Kanchanaburi Provincial
Administration Organization event ground and the
River Kwai Hotel, Kanchanaburi, from June 27-30,
2024. These activities collectively generated a total
of THB 295.43 million in sales of Farm Outlets’

products.

1
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2.3) Organic product market
promotion project. This project aimed to expand
distribution channels and market reach for organic
products produced by farmers, agricultural
institutions, and business operators, while offering
more purchasing choices to consumers. The DIT
organized promotional activities to connect organic
producers with consumers by bringing farmers and
operators from DIT-supported Organic Villages,
including Nong Hoi Village in Chaiyaphum Province,
Sok Khumpun Village in Yasothon Province, Tha
Duea Noi Village in Lopburi Province, and Huai Phlu
Village in Nakhon Pathom Province, as well as
members of organic farming networks, to showcase
and sell their products at the “New Year Mega Sale
2024” event held from January 20-24, 2024. The
event generated a total value of THB 31.92 million
in sales and business negotiations for organic
goods. At present, there are 22 Organic Villages in
19 provinces under the DIT’s promotional support.

2.4) Fruit market promotion
project. To encourage fruit consumption and
expand market channels, the DIT organized
promotional activities for mangosteen from the
southern region. These activities were conducted
at five designated low-cost housing and national
housing project sites across Bangkok, namely: (1)
Baan Eua Arthorn Romklao 2 Project, Khlong Song
Ton Nun Sub-district, Lat Krabang District; (2)
Romklao Housing Community Phase 3, Section 1,
Khlong Song Ton Nun Sub-district, Lat Krabang
District; (3) Baan Eua Arthorn Lat Krabang Project,
Thap Yao Sub-district, Lat Krabang District; (4)
Khlong Chan Housing Community, Sports Ground
Area, Flat 22 (Federation); and (5) Or Ngoen Housing
Community, Sukhaphiban 5 Road, Soi 66, Or Ngoen
Sub-district, Sai Mai District. Additionally, the DIT
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organized activities by opening a sales point for
dried orange and lime powder at the “New Year
Mega Sale 2024,” which took place from December
15, 2023 to January 15, 2024 at IMPACT Muang

Thong Thani, Nonthaburi Province.

2.5) Livestock and fishery product
promotion and competitiveness enhancement
project: The objectives of this initiative were to
maintain price stability, expand market channels,
and ensure that farmers earn sufficient income to

support their livelihoods. Activities included:

(1) Egg sales linkage
activities. The DIT, in collaboration with 20
Provincial Commerce Offices - i.e. Phuket, Loei,
Songkhla, Kamphaeng Phet, Mukdahan, Yala,
Phang Nga, Narathiwat, Chumphon, Nong Bua
Lamphu, Bueng Kan, Ubon Ratchathani, Chai Nat,
Si Sa Ket, Tak, Udon Thani, Roi Et, Khon Kaen,
Kalasin, and Ubon Ratchathani—organized sales of
chicken eggs at discounted prices below the general
market rate. These sales took place from May 3 - 5,
2024 and September 10 - 15, 2024, aiming to
alleviate the cost of living burden for the public amid
persistently high egg prices.

(2) Shrimp distribution
promotion activity. The DIT, in partnership with
leading department stores i.e. Robinson Srisaman,
Central Westville, Robinson Lat Krabang, Central
Pinklao, and Robinson Ratchaphruek, designated
spaces for shrimp farmers to directly sell their
produce. The sales event ran from August 6 - 25,
2024 to enhance product distribution, stimulate
consumer demand, and help raise the market price
of shrimp for the benefit of the farming community.

1
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2.6) Project to enhance integrated
rice mill standards. This initiative aimed to support
the operation of rice farmers’ collective mills to
improve the quality of milled rice produced by these
mills with the ultimate goals of meeting recognized
standards, consumer expectations and market-
responsiveness. The DIT organized a workshop
focusing on improving rice quality in accordance
with established standards, enhancing rice mill
efficiency, and reducing production costs. The
workshop was held at the Seven Bee Boutique
Hotel in Surin Province and included a site visit to
a GHPs-certified rice mill operated by the Thap Thai
Organic Agriculture Cooperative in Surin Province
from July 12-13, 2024. Participants included 52
representatives from 28 collectives of rice farmers
associated with large-scale, premium-quality jasmine
rice farming communities across seven provinces
in the Northeast i.e. Si Sa Ket, Buri Ram, Roi Et,
Yasothon, Surin, Ubon Ratchathani, and Maha

Sarakham.

2.7) Project to promote consumption
of Thai rice and rice products in domestic and
international markets. To raise public awareness
of the nutritional benefits and unique characteristics
of various Thai rice varieties, and to stimulate

consumption and support marketing efforts for
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quality rice, the DIT collaborated with the Thai Rice
Packers Association to organize consumer
campaigns. Activities were held at the “Thailand
Rice Fest 2023” and the “New Crop Rice and
Creative Rice Products Festival” from December
14-17, 2023 at the Queen Sirikit National Convention
Center in Bangkok. The event featured workshops
on rice-based cooking and rice mixing, as well as

the sale of rice at affordable prices.

2.8) Project to enhance trade
potential of safe agricultural products. This project
aimed to expand and connect distribution channels
for safe agricultural products, helping farmers
increase their market reach. The DIT organized the
“Safe Agriculture Corner by DIT” in collaboration
with major department stores i.e. CentralWorld,
Central Ayutthaya, Robinson Srisaman, Central
Westville, Robinson Lat Krabang, Central Pinklao,
Robinson Ratchaphruek, Central Chaengwattana,
and Central Westville. These venues offered direct-
to-consumer retail spaces for farmers to sell safe
agricultural products from July to September 2024.
To strengthen consumer confidence, the DIT also
supported product safety inspections by testing for
chemical residues in the produce participating in

the activities.
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2.9) Project to elevate the quality
and leverage the marketing of Thai jasmine rice.
To preserve and promote the cultivation of premium-
quality jasmine rice, to create model farmers and
to meet high consumer expectations for premium
rice, the Department organized the 41st Annual
Thailand Jasmine Rice Contest of the year 2023
and the 20283 Outstanding Rice Grain Quality
Contest. The awards ceremony was held on April
24, 2024. For the jasmine rice contest, 21 awards
were presented to 18 individual farmers and 3 to
agricultural institutions. For the rice grain quality
contest, 11 awards were presented to 3 individual
farmers and 8 agricultural institutions. Additionally,
during the event, a memorandum of understanding
(MOU) signing ceremony was held for forward
contracts of high-quality jasmine paddy rice at
above-market prices. A total of 383.4 tons were
contracted between sellers (3 individual farmers and
3 farmers’ collectives - all are award winners of the
aforementioned jasmine rice contest) and buyers (4
rice millers). These MOUs would assure farmers

that high-quality rice has a guaranteed market.

3) Enhancing Market Systems and
Logistics Efficiency

3.1) Promotion and development
of central agricultural markets. The DIT continued
to promote and develop agricultural central markets
as key collection and distribution hubs equipped
with comprehensive and sufficient facilities and
services. These markets served as dependable
outlets for agricultural products, ensuring
standardized quality and fair pricing. At present,
there are 59 central markets under the DIT’s
support, categorized as follows: 30 central markets
for rice and field crops, 23 for fruits and vegetables,
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4 for aquatic animals and processed aquatic

products, 1 for ornamental fish and pets, and 1 for

flowers and decorative plants.

3.2) Promotion and development
of contract farming systems. To provide farmers
with reliable and fair sales channels and income
from their produce while ensuring that business
operators receive high-quality raw materials that
meet demands and stability in both quantity and
pricing, the DIT facilitated connections between
farmers and operators for the purchase/sale of
agricultural products (vegetables, fruits and livestock)
using contract farming systems and the DIT’s
standardized contract framework. This year, the DIT
facilitated the signing of 361 contracts across 23
agricultural products, including: shallots, garlic,
onions, Phu Lae pineapples, pomelos, tangerines,
lychees, dates, jujubes, bananas, Nam Dok Mai
mangoes, Marian plums, longans, mangosteens,
southern langsats, rambutans, salaks, rose apples,
santols, durians, sweet tamarinds, Vietnamese
pangasius, and Nile tilapia. These contracts covered
a total volume of 51,387.80 tons, valued at THB
1,259.87 million.

3.3) Promotion and development
of e-commerce market systems. To enhance the

use of e-commerce in agriculture, the DIT organized
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a training session for 54 farmers and operators at
Luang Pu Thuat Market in Phra Nakhon Si Ayutthaya
Province on January 30, 2024. The training included
topics such as “Tips for Boosting Sales on TikTok”
and “Shooting and Editing Videos with Just Your
Mobile Phone”. This initiative equipped participants
with practical skills for leveraging online platforms
to expand sales channels for agricultural produce,
processed goods, handicrafts, and community

products.

3.4) Supervision and promotion of
warehouse, silo, and cold storage businesses.
To ensure systematic and efficient storage of goods
while strengthening public trust and security, the
DIT dispatched officials to inspect and monitor the
operations of warehouse, silo, and cold storage
businesses to ensure compliance with the
Warehouse, Silo, and Cold Storage Act B.E. 2558
(2015). The DIT also promoted awareness and
understanding of regulatory compliance under its
announcement regarding the criteria and procedures
for submitting applications, reporting information,
and filing annual reports, as required by the law on
warehouse, silo and cold storage, through the
electronic system on the DIT’s website https://ewsc.
dit.go.th. This helped streamline procedures, reduce
turnaround time, and facilitate convenient access
for business operators.
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Creating Opportunities and Increasing Incomes for the Local Economy

1) uthuhanmang (Trading Village)
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1) Trading Villages. The DIT continued
to promote and develop community enterprises
whose members consist of individual farmers,
farmers’ collectives, agricultural institutions,
women’s collectives, and other community-based
entities. The DIT supported the enhancement of
community businesses by building operational
efficiency, enabling long-term sustainability,
strengthening group cohesion, and increasing
income through expanded and connected marketing

channels, as follows:

1.1) Promotion and development
of new trading villages. The DIT surveyed and
selected villages that demonstrate community
collaboration in offering their own goods and
services and are ready for capacity-building efforts.
These communities were then elevated to become
“Trading Villages” capable of conducting business
with strength, sustainability, and competitiveness.
In fiscal year 2024, five new Trading Villages were
supported and developed - (1) Dolmanee Baan Don

Rae Community Group, Ratchaburi Province;
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(2) Rang Mai Pradit (meaning handcrafted silk
cocoon) Community Enterprise, Saraburi Province;
(8) Baan Phurisa Community Group, Nong Bua
Lamphu Province; (4) Baan Din Daeng Sufficiency
Economy Learning Center Community Enterprise,
Krabi Province; and (5) Baan Bo Mai Farm Women
Community Enterprise, Songkhla Province.
Currently, there are 47 Trading Villages under the
DIT’s promotion across 36 provinces.

1.2) Enhancing the potential of
existing Trading Villages. The DIT conducted on-
site training and provided consultation to leaders
and members of 12 existing Trading Villages on a
variety of topics including production planning,
marketing, product and packaging development,
and livestream selling techniques. Public awareness
campaigns were also implemented to broaden
recognition of these communities. The 12 Trading
Villages are - (1) Chaiyo Mushroom Farm Community
Enterprise, Surat Thani Province; (2) Instant Thai
Southern-Style Spicy (Budu) Rice Salad Community
Enterprise, Songkhla Province; (8) Umpan Incense
Stick Community Enterprise, Tak Province; (4) Saori
Weaving Community Enterprise, Phang Nga
Province; (6) Mab Lao Cha-on Sedge Basketry
Community Enterprise, Rayong Province; (6) Nam
Mon Chae Son Community Enterprise, Lampang
Province; (7) Wannee Sedge Handicraft Community
Enterprise, Phatthalung Province; (8) Baan Duhun
Pandanus Leaf Products Community Enterprise,
Trang Province; (9) Pun-Ya Batik Community
Enterprise, Satun Province; (10) Lanna San Pu Loei
Handicraft Community Enterprise, Phayao Province;
(11) Baan Song Plueai Indigo-Dyed Cotton Weaving
Community Enterprise, Sakon Nakhon Province;
(12) Pak Bara Folk Artisanry Community Enterprise,
Satun Province.
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1.3) Market linkage for community
goods and services. The DIT curated outstanding
products from Trading Villages—including artisanal
crafts, processed herbs, handmade goods, and
agricultural value-added products—from groups
such as Wat Sri Suphan Lanna Artisanry Group,
Plook Rak Herbal Processing Group, Baan Jong
Charoen Handmade Goods Group, San Pu Loei
Lanna Handicrafts Group, Nong Bua Daeng Natural-
Dyed Weaving Group, Bang Len Water Hyacinth
Crafts Group, Baan Don Thong Processed
Agricultural Group, Don Kai Dee Benjarong Porcelain
Ware Group, Suan Saraphat Dee Wellness
Community Group, 100 Thousand Thai Coconut
Group, the Community Group behind Chandrakasem
Rajabhat University, Pun-Ya Batik Group, Wannee
Sedge Handicraft Group, Baan Duhun Pandanus
Leaf Products Group, and Saori Weaving Group—
to exhibit and sell their products at the “Gifts from
Local 2023 by DIT” event, held December1-6, 2023
at ICONSIAM, Ground Floor, Bangkok. The event
aimed to raise awareness and promote the use of
community-made products as New Year gifts.
Additionally, the Department organized “Village to
Town 2024 by DIT” event between August 19-25,
2024 at the activity zone on the Ground Floor of
Central Pinklao, Bangkok, to create economic
opportunities and generate income for communities

while stimulating local economic growth.
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2) Community markets for local
businesses. The DIT continued to promote and
develop local markets in line with government policy
under the branding “Tong Chom Market”. These
markets highlight both commercial and cultural
identities, serving as mechanisms for market
expansion and link tourism to communities, while
also promoting and raising awareness of products
and services from community markets. This aimed
to create economic opportunities, increase
community income and stimulate local economic
growth. The activities organized by the DIT are as

follows.

2.1) Linking community goods and
services to market channels. The DIT facilitated
participation of vendors from DIT-supported
community markets in “Blue Flag Mega Sale” events
held in Nong Khai between October 27-30, 2023
and Chiang Rai between November 24-26, 2023
to broaden market access, promote awareness,

and increase income for local business operators.

2.2) Promoting community market

tourism.

(1) Organized the LOY
KATHONG Festival 2023 under the theme
“Commerce at Your Service! Preserving the Thai
Loy Krathong Tradition,” held between November
24-27, 2023. The DIT collaborated with 60 DIT-
supported community markets to host activities
allowing locals and tourists to engage in cultural
celebrations, while also browsing, tasting and
shopping community products-thus stimulating local

economy and increasing community income.
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(2) Held “Commerce Invites
You to Explore Must-Visit Markets and Celebrate
the New Year Festival” event from December 24,
2023 to January 7, 2024, in collaboration with 121
DIT-supported community markets nationwide. The
event aimed to promote tourism, stimulate spending,
and support local income generation during the new
year holiday season. The DIT also organized tourism-
boosting activities in community markets along key
tourist routes across the Northern, Central, Eastern,
and Southern regions.
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(3) Hosted a community
product and service tourism fair under the theme
“Gifts from Local 2023 by DIT” at ICONSIAM,
Ground Floor, Bangkok, from December 1-6, 2023,
featuring signature products from Tong Chom
Markets. This event provided an opportunity for the
public and tourists to buy the showcased items as
New Year gifts while raising visibility for community
products, boosting economic opportunities, and
channeling income back into local economies to
fuel growth.
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1) Alleviating the cost of living for the

public

1.1) “Commerce Slashes Prices”
campaign. This initiative aimed to ease the financial
burden on the public, stimulate consumer spending,
and drive the national economy. In collaboration
with the private sector, the DIT organized promotional
sales campaigns during key festive periods,
successfully reducing the cost of living for consumers
by approximately THB 4.3 billion, through the

following events:

el

(1) Vegetarian Festival.
In collaboration with department stores, local
shopping malls, central markets, fresh markets, and
536 Blue Flag stores across the country, essential
items such as raw ingredients, fresh vegetables,
seasonings, vegetarian food, and ready-to-eat meals
were offered at discounts of up to 70%, between
October 14-23, 2023.
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(2) New Year festival. The DIT
partnered with private sector entities—from large- to
small-scale producers—to host the “New Year Mega
Sale 2024”, from December 15, 2023 to January
15, 2024. Consumer products, services, and online
platform offerings were discounted by up to 82%,
to stimulate economic activity and reduce household

expenses.

(3) Chinese New Year festival
(Year of the Golden Dragon). In cooperation with
central markets, fresh markets, and shopping malls
nationwide, the DIT organized discounted sales
points for Chinese New Year essentials—including
Chinese gods offering sets, boiled chicken, stewed
duck, pork hip meat with belly skin, auspicious
fruits, and ready-made meals—with discounts of
up to 71%, held between February 7-10, 2024.

(4) Back-to-school campaign.
The DIT partnered with manufacturers, distributors,
internet providers, logistics companies, and online
platforms to launch “Back to School 2024”, offering
discounted prices on such items as school uniforms,
stationery, educational materials, and textbooks —up
to 80% off—from April 25 to May 31, 2024 to help
relieve the burden on parents.

1
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1.2) Low-price Thong Fah (Blue
Flag) scheme to ease the cost of living.
This program provided increased access to essential
consumer goods at fair and reasonable prices to
alleviate the financial burden on the general public
through the following measures:

(1) Blue Flag fairs. The DIT
organized Blue Flag fairs to distribute essential
consumer products directly to the public at prices
20-40% lower than the market rate in both central
and provincial areas. A total of 1,170 events were
conducted, resulting in an estimated THB 135.964

million in savings for consumers.

(2) Blue Flag food vendors.
The DIT opened applications for vendors offering a
la carte meals or ready-to-eat menus to join the

Blue Flag initiative. Meals were required to be
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affordable and of good quality, with a maximum
price of THB 35 per dish/bowl/bag. As of now,
there are 5,663 participating Blue Flag vendors
nationwide, collectively helping consumers save
approximately THB 2.66 million per day on ready-
made food purchases.

(3) Blue Flag stores for local
economic development. Aimed at creating a
permanent channel to reduce living expenses and
support low-income earners holding State Welfare
Cards, these Blue Flag stores allowed purchases
of essential and quality goods at reasonable prices
using electronic data capture (EDC) machines or
mobile applications. Currently, 150,887 Blue Flag
stores nationwide accept payments using State
Welfare Cards via EDC and mobile apps. Total
spending through this system has reached THB
348.39 million.

2) Building confidence and ensuring
fair trade practices

2.1) Supervision of goods and

services

(1) Determination of controlled
goods and services under control. The DIT
prescribed 57 items—52 goods and 5 services-as
controlled commmodities to ensure reasonable pricing
and adequate supply in the market, while preventing
unfair pricing practices. Regulatory measures were
enforced based on prevailing market conditions and
necessity. These included price ceilings, mandatory
pre-approval of price changes, and requirements
of reporting on import volumes, sales quantities,

stock levels, costs, and retail prices.

1
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(2) Determination of key
monitored goods and services. A total of 242
items of monitored goods and services were
classified into three groups according to their
sensitivity and critical conditions.

(2.1) Group 1: Sensitive
List (SL). The goods and services under this list
are considered highly sensitive. DIT monitored both
domestic and global prices daily, with officials
rigorously and continually monitoring retail prices.
In times of crisis, additional measures may be
implemented, such as expanding the controlled
goods/services list, imposing price caps, applying
rationing practices, ensuring an adequate supply of
essential goods, and re-structuring goods distribution
systems.

(2.2) Group 2: Priority
Watch List (PWL). This group includes items
requiring close surveillance twice a week with DIT’s
staff regularly monitoring retail prices. In crisis,
additional measures may be implemented, such as
linking retailers directly with producers, re-structuring
production and distribution systems for goods,
particularly the critical items used in the production,
and enforcing prevention of hoarding.

(2.3) Group 3: Watch List
(WL). These are goods and services monitored
biweekly for any market movements. The DIT
ensured that no party exploits the situation to take

advantage of consumers.

(3) Mandating retail price
display for goods and services. The DIT required
the display of retail prices of 290 items (240 goods
and 50 services), including all products and services
sold online. This allowed consumers to compare

prices or service fees before making purchasing or
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service decisions. Additionally, purchase prices for
33 agricultural products were also required to be
displayed. Retail prices were regularly monitored to

ensure alignment with production costs.

(4) Supervising prices of
medicines, medical supplies, and medical
services. The DIT required hospitals to report
purchase and sell prices of medicines, medical
supplies the medical service fees, the medical
treatment fees, and other service fees related to
treatment. Price changes must be reported at least
15 days in advance. QR code signs providing
comparative drug prices must be clearly displayed
in locations easily seen. The DIT also mandated
hospitals to provide patients with estimated
treatment costs based on preliminary diagnosis
every time. Furthermore, patients must be informed
of prices of medicines, medical supplies and medical
services, treatment fees and other fees before selling
or providing services upon request. Moreover,
pharmaceutical manufacturers, importers, and
authorized distributors of manufacturers or importers

must declare their selling prices to hospitals.

2.2) Overseeing trade practices

and measurement standards

(1) Monitoring business
conduct. DIT conducted investigations on 123,366
business operators to prevent hoarding and
exploitative unfair price increases. Business
misconduct was found in 117 cases, with
administrative fines totaling THB 251,500. The
misconduct detected included: failure to display
retail prices (64 cases), mismatch between displayed
and actual retail prices (46 cases), failure to display
information accompanying prices in Thai language

1
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or the unclear display of prices (3 cases), and failure

to display other fees (4 cases).

(2) Verification of measuring
devices and packaging quantity. The DIT
inspected 8,095,441 measuring devices and
packages to ensure fair trade and protect consumers
from being exploited by weighing and measuring
service providers. The DIT also monitored and
regulated fuel stations to comply with the conditions
set forth in the “Full Liter” Fuel Station Program.
The DIT deployed officials to inspect 94,956 fuel
dispensers across the country and provided training
to 8,543 fuel station personnel on proper methods
of checking the accuracy of fuel gauge.

(3) Establishing a network of
“DIT Volunteer Inspectors”. DIT expanded its
collaboration with the public sector by creating a
volunteer network to monitor and report unfair trade
practices. This network of volunteer inspectors
helped address actual problems on the ground and
provided insights, feedback, and suggestions to
help maintain fairness, in terms of pricing, quantity
and trade practices. The DIT Volunteer Inspectors
network also served as a communication channel
for consumer protection awareness and prevention
of exploitation of farmers. Currently, the network

consists of 5,088 members, comprising 528 core

members and 4,560 volunteer members.
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Results of Performance Evaluation Based on Public Sector Efficiency
Improvement Measures
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(100)

Advanced (100)
Actual Performance

Judu
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viasgu

avAUs:naun 1 Us:AnSniwwan1saliduviu (Performance Base) ($9ua: 70)

Component 1: Performance Effectiveness (Performance Base) (70%)

1. FesazuedduALazLInsnany 98.72 98.84 98.90 98.94 100
NI EABAARBITUAUYY (FRHAY)
Percentage of targeted goods and services with

retail prices aligned with production costs (%)

2. yaAAuAINEATIAnsdexlaHutamg 1,150.40 1,202.17 1,256.27 1,259.86 100
NMIARIATIELETH (FAATaRNas) @uLm)
Value of agricultural products marketed through
DIT-supported channels (contract farming)
(in THB million)
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Component 1: Performance Effectiveness (Performance Base) (70%)

3. yaAduAINEATndeslavHutam 20590 24493  283.96  295.43 100
NIARIATIANLETH (Farm Outlet) (BnuL)
Value of agricultural products marketed through
DIT-supported channels (farm outlets)
(in THB million)

4. YAANNIIAAUATNTY (ARIAFBITH) (A1ULNY)  1,399.86 1,875.24 2,350.62  2,356.40 100
Trade value of community products
(Must-Visit Markets) (in THB million)

5. YAANNTANRWANTHNTY (MYLNUVINNNATE) 14353  163.44 18335  185.21 100
(@UuN)

Trade value of community products
(Trading Villages) (in THB million)
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catalog system to support the government’s
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Agency Status Assessment for Government 4.0
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Report on the DIT's Compliance with the Official Information Act,

B.E. 2540 (1997)
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In the fiscal year 2024, the Department of
Internal Trade (DIT) undertook the following actions
to comply with the Official Information Act, B.E.
2540 (1997).

1) Established an Official Information
Center located on the ground floor of the building
(Room 20301, 3rd Floor) to facilitate public access
to information in person, in accordance with the
Official Information Act, B.E. 2540 (1997).

2) Assigned dedicated staff to the Official
Information Center to provide guidance and
information services to the public. Signage clearly
indicating the Official Information Center’s location
and directions has been put in place, while the
information index and categorization have been
systematically organized. The DIT ensures that all
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information required under Sections 7 and 9 of the
Act is complete and up to date.

3) Disseminated required public
information via the official website (www.dit.
go.th) under the section titled “Official Information
Center — Department of Internal Trade”, with regular
updates. A total of 17,613 users accessed the
information through this channel.

4) Appointed an Information Disclosure
Consideration Committee, as per Department of
Internal Trade Order No. 300/2563 dated May 19,
2020. The committee comprises the Deputy
Director-General as Chairperson, the Trade Law
Officer, Expert Level, the Director of the Office of
Secretary, and all Divisions’ Directors as members,
the Director of the Legal Division as member and
secretary, and the Director of the Measures and
Legal Group under the Legal Division as member
and assistant secretary. The committee’s duties
include establishing systems for information
disclosure and defining criteria and procedures for
the public to inspect official information, request
certified copies of official documents, and so on.

5) Promoted public awareness of the
rights to access information. The DIT engaged in
various outreach activities to inform the public about
compliance with the law on official information
through multiple channels, such as the department’s
website, bulletin boards, posters, newsletters,
pamphlets, and radio broadcasts.

6) Established communication channels
to receive public feed on information disclosure.
These channels include the 1569 hotline, suggestion
boxes, and bulletin boards. A total of 3,180
individuals submitted feedback through the 1569
hotline.
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Longan is one of Thailand’s key economic fruits, particularly in the

northern provinces such as Chiang Mai, Lamphun, Chiang Rai, Phayao,

and Nan. It generates substantial income for farmers and contributes

tens of billions of baht annually to the national economy through

exports, both in the form of fresh and processed longans.

However, few may realize that before longans reach

consumers-whether domestic or international-they must

undergo several processes, among which “grading”

is a crucial step that significantly affects the pricing

and the income of farmers.

nIARTIIAANLY AR NITLRUNNTARLENAN e
AN “UUNATBINA” TRIUNALNALALN A UlULARY
NGA 1TU WALEN HANANY WAZNALVED) YFRmMNINTAT
fvueld i AA A B C {lugiu Ssmsdaaunaasyinle
Vsl “secdn” vide “Aadaeiie” Tnafianson
ANNIUIUHARBUAMIN (munenfunlaniy) viie
uruauinaaaanaaly iseflufiadiuns)
Tnafiingszasdiiarhanuazenn dadunnnm
ANNIUIATAIND LALTNVUATIANTRINNANAR
wanani nMadmmnanasledaiiten sl

o IDUYAMEAGAQ arlafifaunsivnjuas
@ﬁwmeﬂﬂﬁmm@qﬂd%ﬁmmmLﬁﬂ NTARTIUNA
Fetaelfansnsoamnaanlalusafisnzas
AU

e Q9DUAUSVAIIASINISIOVAATA AR
ﬁqslwmwmﬂﬁzmﬂﬁmmgmmzmwﬁmmﬁ?
gunaslefiuananaiu nsdauuagasliangg
ARARTTNANAR PNz ANALAA AN NN

Longan grading is the process of sorting fruit
according to size in order to group them into
categories such as small, medium, and large, or by
specific grades such as AA, A, B, and C. Grading
can be done either by mechanical graders or
manually. The grading criteria typically include either
the number of fruits per weight (in kilogram) or the
diameter (in millimeter) of each fruit. The primary
purposes of grading are to facilitate cleaning, classify
quality by size, and determine pricing. In addition,

grading provides several key benefits as follows.

e Adds value to the produce: Large,
uniform-sized longans generally fetch higher prices
than smaller ones. Proper grading allows for accurate

pricing according to actual size.

o Meets market demands: Both domestic
and interational markets have different standards and size
preferences. Grading enables producers to supply fruits more

effectively according to the demand of each target market.
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e Improves processing and packaging
efficiency: Uniformly sized longans are easier to
process — such as drying or packaging — which helps

reduce waste and enhance product quality.

At present, sieve-type longan grading machines
are commonly used for sizing and grading fresh
stem-cut (stripped/pulled off) longans. This machine
comprises sieves with holes of varying sizes and a
mechanism that makes the machine rotate or shake
the sieves. This type of machine is widely used to
determine grades and buying prices of longans from
farmers. However, the use of non-standard, sieve-
type grading machines remains a significant issue
in many northern regions. The lack of regulatory
oversight by any government agency regarding
certification or verification of accuracy of the
machines has allowed machine producers to
fabricate grading sieves with varying degrees of
deviation or even modify them at will. This results
in unfair pricing practices that disadvantage farmers
and undermine their bargaining power. Furthermore,
this issue has negatively impacted the image and
perceived quality of Thailand’s dried longan in

international markets.
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The Department of Internal Trade (DIT) plays
a vital role in overseeing, promoting and developing
domestic trade to ensure its efficiency and fairness.
It also regulates standards for weights and measures
to guarantee accuracy and reliability, with the aim
of protecting consumers and farmers from being
taken advantage of in commercial transactions.
Recognizing the adverse impact of non-standard
equipment on fair trading systems and farmers’
income, the DIT deployed teams of officials to
conduct random inspections and accuracy tests on
sieve-type longan grading machines in use across
Chiang Mai, Chiang Rai, and Phayao. The
inspections focused on studying and analyzing the
maximum permissible errors of sieve holes and have
led to the implementation of the “Certification Project
for Sieve-Type Fresh Stem-Cut Longan Grading
Machines” (or, sieve-type measuring devices for
sorting longans), aimed at fostering fairness and
trust among farmers and buyers, while reducing
disputes between the two parties. The DIT has
coordinated with all stakeholder sectors through
the formation of task forces, each led by a provincial
governor (as chairperson), a representative from the

Provincial Commerce Office, a representative from

1
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the Provincial Agricultural Extension Office, and other
stakeholders such as longan farmers and industry
associations, as members, and a representative
from the Weights and Measures Center/Branch
Office as member and secretary. These task forces
have been dispatched on the ground to inspect
and certify the grading machines across eight
northern provinces: Chiang Mai, Lamphun, Chiang
Rai, Phayao, Lampang, Tak, Phrae, and Nan.

In addition, the DIT has enforced a Ministerial
Notification prescribing specifications for sieve-type
longan grading machines, including details on
production materials, maximum permissible errors,
and certification validity period. This aims to clearly
define the acceptable standards for sieve-type
longan grading machines to ensure fair practices
among all parties involved, lay the foundation for
building trust among farmers and longan buyers,
and raise the standard of de-stemmed longan trade.
Key provisions of the Ministerial Notification are

summarized as follows.

e Definition of the grading machine. A
sieve-type longan grading machine is defined as an
instrument used to sort longan by size, comprising a
set of sieves with varying apertures and a mechanism

that enables the sieves to rotate or vibrate.
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e Production materials. Machines must be
made of durable materials that are resistant to tampering

or fraudulent manipulation.

e Labeling requirements. Machines must
clearly display key information, such as the manufacturer’s
name or trademark, model, serial number, aperture size

for each sieve, and the machine’s overall dimensions.

e Grading capacity. Machines must indicate

their throughput capacity in kilograms per hour.

e Maximum permissible error. The
maximum allowable error for sieve apertures is +0.5

millimeters.

° Va|idify of certification. Certifications will

remain valid for two years from the date of issuance.

e Transitional provision. Machines in use
prior to the effective date of this Notification must
undergo inspection and certification within one year of
the enforcement date. Failure to comply will constitute
a violation of the Weights and Measures Act B.E.
2542 (1999) and subject to penalties of up to one year

imprisonment or a fine not exceeding THB 40,000, or both.

The DIT remains firmly committed to its mission
of commercial weights and measures oversight-
ensuring accuracy, precision, and standardization
to foster a commercial environment built on trust,

confidence and fairness for all stakeholders.
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Amid continual rising costs of living,
“Thong Fah” (Blue Flag) stores stand out as
a key government initiative designed to
expand access to quality goods at fair prices
and alleviate the financial burden on the
public-particularly low-income earners-while
supporting sustained income generation for
local retailers.
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A Thong Fah (Blue Flag) store refers to a
small-scale retail outlet selling consumer goods,
educational supplies, agricultural produce, processed
farm products, OTOP goods, or other community-
based products. These outlets take the form of
neighborhood grocers, local mom-and-pop shops,
cooperative stores, village fund shops, or vendors
in fresh markets that have voluntarily joined the
“Thong Fah (Blue Flag) Low-Cost Store for Local
Economic Development” program run by the
Department of Internal Trade (DIT), the Ministry of
Commerce. The project aims to support low-income
earners-especially State Welfare Cardholders-who
represent a large proportion of the population
nationwide, enabling them to purchase essential
items within their designated spending limit. Goods
at Thong Fah (Blue Flag) stores can be paid for
through Electronic Data Capture (EDC) machines
or mobile applications installed at participating
stores. Participating stores benefit from becoming
an accessible retail channel for State Welfare
Cardholders. From the program’s inception in
October 2017 through to 30 September 2024, a
total of 150,887 Thong Fah (Blue Flag) stores
nationwide have been equipped to serve cardholders.
Over this period, total spending made via State
Welfare Cards at these stores amounted to THB
348.39 million. Therefore, the Thong Fah (Blue Flag)
initiative has not only helped ease the financial strain
on low-income citizens but also created meaningful
commercial opportunities for local, independent
business operators. The initiative has become a key
driver in reinforcing local business capacity and
stimulating local economy as a whole through

sustainable circulation of income.

Nevertheless, to enhance opportunities and

strengthen the commercial competitiveness of
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Thong Fah (Blue Flag) stores,
as well as to alleviate financial
burdens for the public-including
small- and medium-sized
enterprises (SMEs)-in line with
the government’s “Reduce
Expenses, Increase Income,
Expand Opportunity” policy
which focuses on nurturing
economic growth at the
grassroots level and providing
support for small-scale
operators, the Ministry of Commerce, by the DIT,
signed a Memorandum of Understanding (MOU) for
the “Thailand Post @ Thong Fah” initiative with
Thailand Post Co., Ltd. and the Ministry of Digital
Economy and Society, on March 7, 2024 at
Burachat Chaiyakorn Room, Ministry of Commerce.
The MOU signing was witnessed by Mr. Phumtham
Wechayachai, Deputy Prime Minister and Minister
of Commerce, along with Mr. Prasert
Jantararuangthong, Minister of Digital Economy and
Society. This MOU enables Thong Fah (Blue Flag)
stores nationwide to act as postal service points,
specifically Drop-Off locations for parcels. The
initiative aims to elevate the role of Thong Fah (Blue
Flag) stores by expanding the scope of services
they offer, creating new opportunities and income
streams for their business. Simultaneously, it
broadens the postal network coverage of Thailand
Post into urban, suburban, and remote communities,
increasing access to postal services and improving
parcel handling efficiency. The program also
facilitates online vendors, local business operators,
farmers, and the general public to conduct business
more conveniently by reducing transportation costs
and providing more options of parcel delivery.
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In the initial phase
of the “Thailand Post @
Thong Fah (Blue Flag)”
project, participating
Thong Fah (Blue Flag)

stores will serve as

DET
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Drop-Off points for
parcel shipments via
Thailand Post. Customers will pre-register their
parcels using the online label (indicating parcel
recipient’s name and address) creation system on
the service platform of their choice and drop off the
prepared parcel at any participating Thong Fah (Blue
Flag) store that displays the “Easy Drop-Off Here”
sign. The store will then scan the barcode that the
sender has affixed to the parcel via an application
to officially register the parcel into the system.
Subsequently, Thailand Post officials will pick up
the parcels for further processing and deliver to
recipients. The service will commence in April 2024
and operate in accordance with each Thong Fah
(Blue Flag) store’s business hours. In the next phase,
participating stores will also serve as both drop-off
points and collection points for recipients to pick
up parcels. Participating Thong Fah (Blue Flag)
stores will receive various benefits, including a per-
parcel service fee-averaging THB 4 per piece, with
a minimum of THB 2.80, depending on the parcel’s
weight-as well as official recognition as an authorized
Thailand Post service point. These stores will also
be permitted to sell postal products such as
boxes and packaging supplies. Interested
Thong Fah (Blue Flag) store owners may
register to join the project at no cost
%’% via the DIT’s website: https://
A~ newthongfah.dit.go.th.
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JUIIAQUFIUINISINU (i 5ur 30 fusnou 2567)

Statement of Financial Position (As of September 30, 2024)

(KU2Y: UN) (Unit: Baht)

2567 / 2024 2566 / 2023

UNIELUR
Note

AUNSNe / Assets

auw:fwémzlu!ﬁﬂu / Current Assets

RUAALALINTALYINRUAR / 4 1,717,602,427.09  919,139,626.95
Cash and cash equivalents

qnuf:LTiuTauLL@xiwmi@mmwu?:ﬂzéfu / 5 26,450.00 50,000.00
Short-term account receivables and subsidies

anuiiausyazdu / 6 2,659,533.91 2,802,022.44
Other short-term receivables

V@@mmﬁ@ / Inventories 1,361,648.91 1,435,678.26
%ﬁwéuguﬁau%‘iu / Other current assets 9,633.82 5,305.95
sww%’wéyguﬁﬂu / Total Current Assets 1,721,659,593.73 923,432,633.60

auwgfwzﬂﬁmguﬁﬂu / Non-Current Assets
Rulvinuszezena / Long-term loans 7 - -

fifn 013 uazatlngal - qns / 8 668,603,807.05  741,594,764.99
Land, building and equipment - net amount
Aunindladfifonu - gns / 9 46,301,910.57 42,213,305.18

Intangible assets - net amount

FuninellaivapuiFenan / Other non-current assets 10 2,956,586.20 2,956,586.20
sanAunsndlaiviguiday / Total Non-Current Assets 717,862,303.82  786,764,656.37
59NRUNIWE / Total Assets 2,439,521,897.55  1,710,197,289.97

r
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Q

NNELUR

Note

NURULAZRUNTWEGNE / daumu /

Net Liabilities and Assets/Equity
p~¢

wAY / Liabilities

>

UURAUUYUIEY / Current Liabilities

Q

LWIUTNTAN / Trade payables

selAunuRUTUNEIARY /

Government revenues to be remitted to the Treasury
WnTAUTE &Y / Other short-term payables

WuFuNNTzeL@U / Short-term deposits

£ v
aa o

Uszannun1Iniiduseaz@u / Short-term liability estimate

& e
swuuﬂumguﬁﬂu / Total Current Liabilities
Lo v o e
nilaulaiviaguiday / Non-Current Liabilities
Wnilszazenn / Long-term account payables
L%’Wﬁﬁui@ulmxiﬁﬁmifqmuumwxmfa /

Long-term account payables and subsidies

WUVIATEITNITNITTUANNARITELZENT /

Long-term advance from the Treasury

‘i'auuﬁaullaiﬂquﬁﬂu / Total Non-Current Liabilities

s9uuLAY / Total Liabilities

a [

Aundnweigna / daunu / Net Assets / Equity
U / Equity

eligeanananldansazas /
Revenue higher than accumulated expenses
59NRAUNSNEGNE / daunu / Total Net Assets / Equity
FINNURAUUAZRUNINAGNS / daunu /
Total Net Liabilities and Assets / Equity

11

12

13

14

15

18

2567 / 2024

25,129,722.22

27,976.28

3,323,838.54
35,611,595.85

1,882,952.06

(HU29: UTN) (Unit: Baht)

2566 / 2023

49,997,270.34

52,314.53

18,994,224.42
30,905,832.13

36,061,232.87

65,976,084.95

136,010,874.29

467,314,829.25

468,806,015.73

383,992.99 505,491.34
2,300,000.00 2,300,000.00
469,998,822.24 471,611,507.07

535,974,907.19

607,622,381.36

83,175,071.71

1,820,371,918.65

83,175,071.71

1,019,399,836.90

1,903,546,990.36

1,102,574,908.61

2,439,521,897.55

1,710,197,289.97
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Statement of Financial Performance (As of September 30, 2024)

(KU2Y: UN) (Unit: Baht)

&
=
g Bl 2567 / 2024 2566 / 2023
s
712l / Revenues
selAanneulseann / Budget revenues 19 1,686,241,937.56  2,133,641,126.50
snelaanniduuansulszanod / Extra-budgetary revenues 20 1,087,250.00 1,333,700.00
salganmemedusuazLsnig / 171,250.00 -
Revenues from sales of goods and services
j‘ﬁﬂiﬁﬁﬁﬂﬂummmnmwLﬁﬂﬁwmﬁ@mwmm / 21 2,344,015,909.76  1,159,858,000.00
Revenues from funds transferred from the Mutual Funds
for Assisting Farmers
ﬁ‘ﬁﬂiﬁ'ﬂ’mﬂ’ﬁ@q@MHM%HLL’NEU?‘WWW / 22 121,498.35 843,688.59
Revenues from grants and donations
?Wﬂiﬁ’ﬁu / Other revenues 248,810.00 =
s9u918la / Total Revenues 4,031,886,655.67  3,295,676,515.09

r
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(HU29: UTN) (Unit: Baht)

-
S
g 2 2567 / 2024 2566 / 2023
=
AN kEane / Expenses
Al EIYARINT / Personnel expenses 23 266,761,675.38  258,980,944.79
ANLTALiNUILY / Gratuities and pension 24 234,805,586.94  222,564,968.12
ANRBLWNY / Remuneration 1,412,315.00 1,708,930.00
Aldane / Overheads 25 419,596,381.89  507,463,573.88
ATan / Office supplies 26 26,524,044.69 34,237,170.26
AansnstLlne / Public utity expenses 27 17,782,489.99 18,716,824.62
AABNINALAZANFRAMLNE / 28 113,251,604.52 83,118,242.27
Depreciation and amortization
Aldanelmsanis / Project expenses 29 1,136,614,838.87  1,243,781,698.19
AnlfanaannsganyuaLLazFanA / 30 600,000,000.00  750,000,000.00
Expenses from other subsidies and donations
ANMEANETA I ALE YN EANNNNT LR AR / 1,882,952.06 52,644,054.99
Costs of adverse court judgment
ijﬁﬂ%qqg / Allowance for doubtful accounts 31 -1,491,186.48 -3,454,653.10
ArlFane@n / Other expenses 32 79,576.74 460,688.51
squAldane / Total Expenses 2,817,220,279.60  3,170,222,442.53
sausnalagandnanldanagns / 1,214,666,376.07  125,454,072.56

Revenues Higher Than Expenses - Net amount

1
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S1YVIUSIYTANWUQU (cu 50 30 fusou 2567)

National Income Statement (As of September 30, 2024)

s lAuHUAUNAALAL / Government Revenues Collected

g8/ lAUHNUAL - N1H / Government revenues - Tax

218l AULHLAL - WBNAINNNE / Government revenues - Non-tax

Y 1+ a Ao o«
‘i’JN‘iﬁﬂ‘lﬂLLNuﬂu‘l’l’QmmU /

Total Government Revenues Collected

70 el ALHUALIUAUANART /

Less Revenue reversions from the Treasury

el AUHUAUIRATIRANNN) UL /

Statutory government revenue allocation
iﬁﬂiﬁu&iuﬁu%’mﬁquﬁ / Net Government Revenues Collected

elpLNURAUNEIRAY /

Government revenues remitted to the Treasury

e laukuAusatndInag /
Government Revenues to be Remitted to the Treasury
13y selfuauRusatidena /
Adjusted Government revenues to be remitted to the Treasury

518115918 LALNUALENE / Net Government Revenues

r
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2567 / 2024

189,200.00
223,244,584.67

223,438,784.67

-350,000.00

-296,000.00

222,787,784.67

-222,759,808.39

27,976.28

-27,976.28

(KU2Y: UN) (Unit: Baht)

2566 / 2023

135,200.00
224,207,063.53

224,342,253.53

-17,000.00

-371,200.00

223,954,053.53

-223,901,739.00

52,314.53

-562,314.53




selAuRUAY - wananAE / Non-tax government revenues

Vv a v a
1 ﬁiﬂ‘ﬂ’]ﬂﬂ'] FUNHUAUALATUTNNT /

Revenues from sales of goods and services

selanandswastuilung /

Revenues from interests and dividends

selgannanilsulFauieuns / Revenues from settliement fines
se/laduianans / Revenues from surplus funds

71¢/l@@u / Other revenues

¥ 1 a =
TN mzﬂmmumu - UAaNANNAH /

Total Non-Tax Government Revenues

2567 / 2024

217,262,778.90

(HU29: UTN) (Unit: Baht)

2566 / 2023

218,659,832.00

10,268.51 17,122.70
1,263,060.00 1,453,300.01
718,463.67 2,679,410.89
2,990,013.59 1,497,387.93
222,244,584.67 224,207,053.53
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Social Responsibility
Activities

" N9NSsU “Snuyldau Snyaviinaaoy”
“Love Our Home, Love the Environment” Campaign

I NYNSSUIN9IAIUSALOUIONIINYSUIGNIKIZS
U 2567

Volunteer Activity: Children’s Day Gift Donation 2024

" f9NssSUIQ91dIWOUADQINOSIM

Volunteer Activity: Donation of Used Lottery Tickets

F N9NSSURQDIAWDUIIQWANEAN

Volunteer Activity: Donation of Plastic Bottles
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N9NSSUNIAVAU

Social Responsibility Activities

NANSSU “SNUUIU SNUAVIIDQADU”

“Love Our Home, Love the Environment” Campaign

WHeduf 14 fusnuuw 2567 HuUTuag
LAZYAAINTNINNITANNTElUY FaNARNANTTH
“SnEnu FNEEUIARAN” INBLRANNIZLTaTH
WrzuANaNLAAanszidanegia 1iaslulania
NILTVTANTNVNNIAR LRANNTETUNNTTE 6 T81
28 NINNIAN 2567 waziaTuaigandtinviyaains

v ° a oA &
484n78N17ANN8lY A NAL Nl laml
wasdenalaglindinanauunu InuanAty
lunrsndanrezuardsdjnaniludunsiease
ARINTIALATTEUUNLIATIENY W T1UUIA
AVUAULTEARNNS AIUANUBILD BILNDITANRU
' a A o ¢
AT UATIUG
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On September 14, 2024, executives and staff
of the Department of Internal Trade (DIT) organized
the “Love Our Home, Love the Environment” activity
to honor His Majesty the King on the auspicious
occasion of His Majesty’s 6th Cycle Birthday
Anniversary on July 28, 2024. The event also aimed
to instill a sense of civic duty among departmental
personnel by encouraging acts of goodwill for the
benefit of society without seeking personal gain. The
activity focused on the removal of waste and debris
threatening marine life and coastal ecosystems,
held at Suan Son Pradiphat Beach, Nong Kae
Sub-District, Hua Hin District, Prachuap Khiri Khan

Province.



N9NSSUIAOAISMANBUIOVISTYSUIGNIIKIZE U 2567
Volunteer Activity: Children’s Day Gift Donation 2024

Sleduil 9 unsax 2567 ALFMTUAZYARINS
naxnnsdnnely Tasantdarnderaianey
Wuaasdyduian szanil w.e. 2567 vy
ADNUANETEINABLAZINALARY D 1395
TANIVAY FIUALINLANSY A1LNaUINLA
aynIdsnisg

On January 9, 2024, executives and staff of the
DIT donated items as gifts for the National Children’s
Day 2024 to underprivileged and resource-limited
schools. Donations were delivered to Wat Kalong
School, Bang Sao Thong Sub-District, Bang Bo
District, Samut Prakan Province.
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fANSSUIQ91dIWOUADAINOSIN

Volunteer Activity: Donation of Used Lottery Tickets

\Hladui 26 nengnan 2567 nsumsAnnelu
Ineusamneniliiugudaa sz
LANTLARIAMIENY FNUALARENN BNl T3
Fmdnsmys dhandsrardiiuaenlidum wowisns
waon wariuaenld Wwiu wazildanmineli
Hoelasndmuinaziilualdanalunisguatin
wasnelugudy wasiilunisdaasunisslaag
anlTanniaey

r
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On July 26, 2024, the DIT donated used
lottery tickets to the Special Needs Children’s
Welfare Center at Wat Huai Moo, Chedi Hak Sub-
District, Mueang Ratchaburi District, Ratchaburi
Province. The tickets are creatively repurposed into
sandalwood flower crafts, funeral wreaths, hats,
and flower vases, which are then sold to generate
income for the care and development of special
needs children within the center. This initiative also
promotes recycling and waste reduction.



NINSSUADIdWdDUIdIQWANEAON

Volunteer Activity: Donation of Plastic Bottles

Waduil 19 &wnan 2567 fUsunsuas On August 19, 2024, executives and staff
yAaINTNIANITAINElY TINLTAAIIANAIAFN of the DIT donated plastic bottles to Wat Chak
Lﬁfamﬂﬂﬁﬁuﬁmmﬂum FILUANIIAUAY A1LNE Daeng, Song Khanong Sub-District, Phra Pradaeng
wezdszuny Aandnaynsdsanag dildveltlu  District, Samut Prakan Province. The bottles were
flms WanAunsmAa waziunisantsunn repurposed into monk’s robes and other recycled
Y82 AANANE AANANTESNUABETITNTINFALAY products, thereby helping to reduce waste, pollution
%dLLfJﬁﬁ@N and environmental impact.

1
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